1%

Of hotels already offer
kiosks or urglglmﬂrm to offer
m.

34%

Of travelers would be more
likely to visit a hotel with
self-check-in kiosks.

2%

of global consumers prefer
self-checkout kiosks in order
to avoid waiting in line to
make a purchase.

61%

Of global consumers would be
willing to shop in a completely
outomated store with vending
machines and kiosk stations
offering virtual customer service.

96%

Of 18-34 year olds report
that ha a kiosk ina
restaurant is a benefit,

63%

Of consumers would use a
kiosk to place orders and
pay for food at a quick-
service restaurant.

Can Kiosks Save the Self-Service Industry?
]

Sports Venues

Do

Fons order merchandise
which is later picked up in
nated zones.
Interactive wayfinding to
help fans navigate the
massive facility.

Gaming

Enable parimutuel customers to
create accounts by sconning
their driver's license and
fund/withdraw money as one
would ot an ATM.

Universities

Laptop kiosks give students free
occess to MacBooks by

dispensing and tracking the
rutumssmmuwaﬂ laptops.

DMV

40 self-service kiosks were
dgrlozed at libraries, county
erk's offices, and police
precincts to handle routine DMV
transoctions such as receiving a

renewal, replacement or
duplicate license.

Amusement Parks

Dispense and load funds to RFID
wristbands so guests won't warry
obout losing or soaking their
wallets. Every park amenity can
be paid via the wristband.

it

Hospitals

)

Patient check in by inserting
their health cord into a kiosk,
The kiosk then provides all
necessary forms and
directions on a map.

Airports

17%

Of global possengers use self-
service m-skn for check-in.

Most Wanted Airport Self
Service Tech:

H49Y%, self-boarding gates

5 8 Y, self-service baggage drop

Museums

e et on

manuscr raphsa

oral histories ava hgh to
visitors via iPad kiosks.

Museum stoff can track popular

searches, thereby priontizing
digitization projects.
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Price Check/Product Availability
When researching products in the store...

Avoid Lines
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ftetdtidtf Of consumers prefer self-
i1 Sheoo e
fridnfiitf makea purchase.
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L1739, Prefer using their own mobile phone.
5 /%0 Prefer using in-touch screens,

Of global consumers would be willing to shop in a completely
outomated store with vending machines with products and
kiosk stations offering virtual customer service.

bl%

Contact Olea Kiosks Today!
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