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Poll Question #1



Covered Today



Old Normal vs. New or No Normal



THE TRANSITION TO A NEW NORMAL

S E A T  B E L T S A I R P O R T S E C U R I T Y C O M M U N I C A T I O N



Customer Experience

Customer Expectations



COMMON THEMES EMERGING



Poll Question #2



New Products / Features

• Temperature Screening

• Contactless Touchscreen



Human to Machine 

Interaction



Rise in Contactless Payment

• Risk of handling cash

• Migration away from cash



Contactless Payments

Contactless Touchscreen



Poll Question #3



Self-Check-ins/

Customer Identification

•

•

•



Social Distancing



Technological Efficiencies

Move staff to roles that allow for differentiation



Key Takeaways

•

•

•

•

•



Q&A
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